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2 ELDON SQUARE - LEASING BROCHURE

Eldon Square stands as the central hub of Newcastle
upon Tyne city centre. The flagship stores of Fenwick
and John Lewis directly accessible from the mall make
Eldon Square the destination of choice for shoppers
seeking a diverse and high-quality retail experience.

In 2023 Eldon Square welcomed 26 million visitors
with footfall continuing to grow through 2024.
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From rooftop dining and live music to mini-golf and go karting,
the NEW £65M REDEVELOPMENT at Eldon Square will create
even more reasons to visit. This diversification of the centre will

provide a boost to culture, leisure and entertainment offering
live music, dance and performances.

HEIGHTS

ELDON SQUARE - LEASING BROCHURE
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60% under 55yrs
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Angel of the North Newcastle
Viewed by 30m International Airport

people a year Cineworld Test Cricket Durham Over 4m passengers a year
17k seat venue

Glass House Music N Durham Cathedral
& Conference Centre 300k visitors a year
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Theatre Royal Tyne Theatre
300k visitors a year

Newcastle Tyneside Cinema Ferry Terminal Grey’'s Monument

Indoor Arena
n n TEP ik seat S ki [ Newcastle Central
concert venue Home to Newcastle United ) EREBENGIETS & WEsT

with over 1m fans per year
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NEWGASTLE

The largest concentration of energy related
companies of any English region.

Developed in partnership with L&G, the Helix
is a vibrant 24 acre £350m innovation district

in Newcastle city centre providing 20 buildings
and 4,000 jobs.

The City Centre Transformation Programme (CCTP)
is currently transforming the heart of the city with
new developments and public realm improvements.

A growing reputation as an “accelerator City”,
Newcastle is home to Sage PLC, Ubisoft’s largest
Games Studio and the highest population of STEM
and computing students in the UK.

60,000 students in Newcastle and the home to both
Newcastle University and Northumbria University.
Over 5,000 international students p.a. come to
Newcastle to study.

8,500 hotel rooms in the Newcastle Gateshead areas,
with another 1,200 new rooms in the pipeline.

The city has retained its top A-grade status through
the Climate Disclosure Programme with a Net Zero
Carbon Action plan in place.
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26
Available Leisure Unit

Percy Street

Service area

12-14 Poundiang

Percy Street
car park

7 Pizza Express

St Georges Way
Haymarket bus station

Bus interchange

Es1.1835

GRAINGER
MARKET

Newcastie Uron Tywe

Old Eldon Square

JOHN
LEW]s

& PARTNERS

Blackett Street

Earls Way

Monument
Metro
Station

TK Maxx
(LowerFloor)
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ALWAY
GREAT]

A standout destination
requires a standout
brand identity

High performing TikTok
to announce the arrival
of Sephora received...

182.1K

Market data and audience
insights shape our strategy
and decisions

views

EldonSq.

FRESH, /"
Alll FEARLESS.
¥ (| FABULOUS.

shares
We collaborate with our
partners to showcase the
B brands and support social
We tap into trends engagements Impact initiatives

and audiences to
create advocates
and grow our network

2.4K followers were gained
from this video alone

An all-year-round calendar of exciting events

~ G BROCHURE .
11 | ELDON SQUARE - LEASIN to drive footfall and engage shoppers




RETAIL

SMITHYOUNG

JAMES MARTIN | 07767 833 327

James.martin@smithyoung.co.uk

JAMES FOX | 07702 974 734

James.fox@smithyoung.co.uk

RICHARD PADLEY | 07891 011 386
richard.padley@smithyoung.co.uk

(O)JLr

ROGER KEMP | 07887 554 405

roger.kemp@eu.jll.com

NATALIE MYLROIE | 07595 599 975

natalie.mylroie@eu.jll.com

F&B AND LEISURE

metis

REAL ESTATE ADVISORS

DAN DAVIES | 07836 629 342

ddavies@metisrealestate.com

TOM POWELL | 07590 434 908

tpowell@metisrealestate.com

ELDON SQUARE

Newcastle upon Tyne, NE1 /JB

0191 2611891 | info@eldonsquare.co.uk

eldonsquare.co.uk
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